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<4 a2 YA 2013 &9 F8 AE
1 Amazon.com, Seattle 1 general merchandise
2 Walmart.com, Bentonville, Ark. 2 general merchandise
3 eBay.com, San Jose, Calif. 3 online marketplace
4 Kohls.com, Menomonee Falls, Wis. 4 apparel
5 BestBuy.com, Richfield, Minn. 5 electronics
6 Macys.com, Cincinnati 8 apparel
7 Target.com, Minneapolis 6 general merchandise
8 JCPenney.com, Plano, Texas 7 apparel
9 Sears.com, Hoffman Estates, Il 9 general merchandise
10 Google.com, Mountain View, Calif. 11 information
11 OldNavy.com, San Francisco 10 apparel
12 LLBean.com, Freeport, Maine 10 apparel
13 LandsEnd.com, Dodgeville, Wis. 12 apparel
14 AE.com/American Eagle, Pittsburgh 28 apparel
15 Lowes.com, Mooresville, N.C. 31 hardware
16 QVC.com, West Chester, Pa. 21 general merchandise
17 Nordstrom.com, Seattle 24 apparel
18 KMart.com, Hoffman Estates, IIl. 13 general merchandise
19 Express.com, Columbus, Ohio 36 apparel
20 LaneBryant.com, Mahwah, N.J. 41 apparel
21 Zulily.com, Seattle N.R.2 online marketplace
22 Gap.com, San Francisco 19 apparel
23 HomeDepot.com, Atlanta 28 hardware
24 Forever2l.com, Los Angeles 17 apparel
25 VictoriasSecret.com, Columbus, Ohio 26 apparel
26 Zappos.com, Las Vegas 20 footwear
27 WomanWithin.com, New York 16 apparel
28 Costco.com, Issaquah, Wash. 40 general merchandise
29 Overstock.com, Salt Lake City 15 general merchandise
30 Newegg.com, City of Industry, Calif. 29 electronics
31 Nike.com, Beaverton, Ore. 34 sporting goods
32 BedBathandBeyond.com, Union, N.J. 27 home goods
33 Blair.com, Warren, Pa. 23 apparel
34 EddieBauer.com, Bellevue, Wash. N.R. apparel
35 Belk.com, Charlotte, N.C. 39 apparel

2) Not ranked in 2013 Top 50



36 JCrew.com, New York N.R. apparel

37 OneStopPlus.com, New York 45 apparel

38 Bing.com, Bellevue, Wash. N.R. information

39 Yahoo.com, Sunnyvale, Calif. 25 information

40 Haband.com, Oakland, N.J. 22 apparel

41 RossStores.com, Pleasanton, Calif. 44 apparel

42 BananaRepulic.com, San Francisco 49 apparel

43 Wayfair.com, Boston N.R. home goods

44 Dillards.com, Little Rock, Ark. 48 apparel

45 HM.com (US), New York N.R. apparel

46 Groupon.com, Chicago N.R. online marketplace
47 SamsClub.com, Bentonville, Ark. 47 general merchandise
48 NoMoreRack.com, New York N.R. general merchandise
49 Torrid.com, City of Industry, Calif. N.R. apparel

50 TJMaxx.com, Framingham, Mass. 46 general merchandise

A= Monthly Consumer Survey, June 2014; Prosper Insights & Analytics
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1 o A 2] A4S (Face to Face Communication) 45%
2 3Z(Coupons) 33.1%
3 TV | ¥<(Broadcast) 28.8%
4 Aol & TV 27.7%
5 71*HRead an article) 25.7%
6 Z+A](Magazine) 25.6%
7 olW]¥ 33 (Email Advertising 23.7%
8 A1 E(Newspaper) 22.2%
9 F1g $-HE(Direct mail) 21.1%
10 Q1Ejul 33 (Internet Advertising) 20.4%
11 2} 2(Radio) 18.8%
12 wj] &+ X (In-store promotions) 18.7%
13 A9 F31(Advertising Inserts) 17.9%
14 222l AHFYE [ 22r o] (Online Communities / Social Media) 15.1%
15 2w A A|(Text Messaging) 11.7%
16 ZAA717] | FHEMobile Device / Cell Phone) 10.4%
17 £ 2 71(Blogs) 8.6%
18 £-9] 3331 E(Outdoor Billboard) 7.7%
19 J12~HE w A X|(Instant Messaging) 7.7%
20 =¥ H3H 3 (Yellow Pages) 3.3%
21 71EHNone of the above) 16.1%

A= Behaviors & Influence Study, Proser Insights & Analytics Media

[Z*]] dnv] A v =8 (National Retail Federation;NRF)



